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l\Before. if you 
wa nted to look 
younger, you had 
very few options at 
your fingertips. 
Now, you can get a 
facial filler during 
lunch and be back 
at work that 
afternoon." 

Camille Samuels 
Managing Director 
Versant Ventures 

economic environment." Bitter­
man adds that Follica is one ofthe 
only hair treatment techniques 
based on real science published in 
top-tier medical journals, 

Strong M&A Interest 
Cosmetic medicine startups 

also appeal to VCs because 
they've seen some big numbers 
in the M&A market. In December, 
Johnson & Johnson (NYSE: jNj) 
agreed to buy breast implant 
maker Mentor Corp. (NYSE: MNT) 
for about $1.1 billion. And last 
july, Medicis snapped up ven­
ture-backed LipoSonix for $150 
million and a promise to pay an 
additional $150 million upon FDA 
approval of its liposuction tech­
nology and other commercial 
milestones. LipoSonix, founded in 
1999, raised a total of$39 million 
over four rounds between 2001 
and 2004 from Accuitive Med­
ical Ventures, The Carlyle Group, 
Delphi Ventures, Essex Wood­
lands Health Ventures, Pinnacle 
Ventures, SV Ute Sciences Advis­
ers, Three Arch Partners and Ver­
sant Ventures, according to 
Thomson Reuters. 

"That was a great exit for us," 
says Three Arch's jaeger, who 
was a LipoSonix board member. 
He adds that large pharmaceuti­
cal companies are becoming 
increasingly interested in cos­
metic medicine as a way to diver­

"Early stage 
opportunities are 
very interesting 
because their 
milestones are not 
driven by sales or 
revenue. As long as 
the technology 
stays on track, 
these companies 
could be poised to 
hit the market 
right at the 
turnaround." 

Brendan O'Leary 
General Partner 
Prism VentureWorks 

ANALYSIS
 

sitY their product portfolios. 
But then again, Three Arch has 

already seen one of its cosmetic 
medicine startups go under. Der­
matology-focused Allux Medical, 
which had raised about $12 mil­
lion from Three Arch, Prospect 
Venture Partners and Venrock, 
was shut down in February. 

Another Three Arch-backed 
cosmetic medicine startup also 
ran into some difficulty. Reliant 
Technologies, a skin-rejuvena­
tion laser maker that raised $59 
million fr0111 Three Arch and 
others, registered to go public 
but then pulled the offering at the 
end of 2007. ]twas later merged 
with Solta Medical (formerly 
known as Thermage), which 
raised $48 million from Three 
Arch and others to develop non­
invasive cosmetic surgery prod­
ucts for skin tightening. Solta 
succeeded in going public in 
November 2006 for $7 per share, 
but it has seen its stock dip under 
$1, closing at 62 cents per share 
on April 7. 

Still, jaeger is not discouraged. 
After all, he invests in businesses 
that sell hope, beauty and the 
promise of a better tomorrow. 
"Cosmetic medicine will always 
be an important economic part of 
health care," he says with a con­
vincing smile. mJ 

Additional reporting by Lawrence 
Aragon 


